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As pessoas nascidas apds 1980, muitas vezes

chamadas de “millennials” por pesquisadores

demograficos, se comportam de forma dife-

rente das geragdes mais velhas de maneiras

significativas. Eles sdo os primeiros “nativos digitais”, a “ge-

racdo sempre conectada” que espera ter informacgdes ins-

tantaneas e sempre disponiveis na ponta dos dedos. Suas

atitudes foram descritas por pesquisas
anteriores em termos muitas vezes des-
favoraveis. E quando eles entram no
mercado de trabalho, eles representam
um grande desafio para os gerentes de
geracdes mais velhas, que, conforme
mostrado, normalmente seguem valo-
res diferentes. Nossa pesquisa investi-
ga as atitudes dos millennials que ainda
ndo entraram no mercado de trabalho
em relagdo ao uso da Tecnologia da In-
formacdo (TI) em termos de “consume-
rizagao de TI”. Especificamente, quere-
mos saber como essa parte significativa
da populagdo pesa os beneficios em
relagdo aos riscos no que diz respeito
a intencdo de usar a tecnologia em um
ambiente empresarial.

BSTRACT

People born after 1980, often called

“millennials” by demographic

researchers, behave differently

from older generations in
significant ways. They are the first “digital
natives,” the “always on generation” that expects
to have information instantly and always available
at its fingertips. Their attitudes have often been
described by previous research in unfavorable
terms. In addition, when they enter the workplace,
they pose a major challenge to managers from
older generations, who, it has been shown,
typically follow a different set of values. Our
research investigates the attitudes of millennials
who have not yet entered the workforce toward
the use of Information Technology (IT) in terms of
“IT consumerization.” Specifically, we want to know
how this significant part of the population weighs
benefits against risks in regard to the intention to
use technology in a business environment.
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